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Checklist of Key Considerations for Inclusive
Health Care Communications

Refer to this summary of inclusive communications strategies for diverse stakeholders when
developing RETAIN internal and external communications.

@ Audience

Tailor communications for the audience. Consider:
O Identity
O Ability and disability
O Age
O Gender and sexuality
O Nationality
O Race, ethnicity, and religion

O Literacy levels
O Primary spoken language
O Input when feasible

& images

[J Represent diverse genders, races, ethnic groups, and people with visible disabilities.

O Always avoid using traditional/cultural dress images, depicting inequity in status,
perpetuating unhealthy body images, or using racial and ethnic minority group
caricatures.

O Use cultural artifacts only when they are relevant to the communications.

. Language and Formats

O Avoid using adjectives such as vulnerable, marginalized, or high risk. Choose terms
that focus on systems and how/why some groups are more affected.

Use person-first language. Avoid dehumanizing language.

Be as specific as possible when referring to groups and remember that there are many
types of subpopulations.

Avoid terms with violent connotations (tackle, combat) when referring to people,
groups, and communities.

Avoid terms that may be unintentionally blaming.
Use straightforward, easy-to-understand language.

oo O 0O0

Consider appropriate formats for your audience: audio, video, braille, large print, visual/graphic
imagery, languages, American Sign Language, closed captioning, plain language.
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Inclusive Communication
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